
 
 
ff 

 
 
 
 
 

SBA Buffalo District News 

 
SBA SEEKS NOMINATION FOR 2005  

‘SMALL BUSINESS PERSON OF THE YEAR’ 
 

  
 BUFFALO, NY –  Do you or  someone you know have what  i t  takes to  become 
Amer ica’s “Smal l  Business Person of  the Year”  for  2005?  I f  so,  the U.S.  Smal l  Business 
Admin is t ra t ion (SBA) wants  to  hear  f rom you.   But  you ’d  bet ter  act  qu ick ly  s ince the 
deadl ine for  nominat ions is  December 3,  2004.   
 
 Each year s ince 1963,  the President  has designated one week as Nat ional  Smal l  
Business Week in  recogni t ion of  the smal l  bus iness communi ty ’s  contr ibut ions to  the 
American economy.  Smal l  businesses today,  some 23 mi l l ion strong, generate more than 
57 percent  o f  a l l  sa les in  th is  country ,  50 percent  o f  our  domest ic  pr ivate sector  output  and 
about  55 percent  of  a l l  innovat ions.   Smal l  bus inesses a lso lead the nat ion in  job creat ion,  
p rov id ing  approx imate ly  two- th i rds of  a l l  new jobs. 
 
 Bus iness owners  f rom every state,  the Distr ic t  of  Columbia,  Puerto Rico,  the Virg in 
Is lands and Guam, who have been named as thei r  s tate ’s  “Smal l  Business Person of  the 
Year , ”  t rave l  to  Washington for  three days of  smal l  bus iness- re lated act iv i t ies and 
meet ings that typical ly  include high- leve l  government  o f f ic ia ls .   Th is  same pool  o f  winners 
a lso v ies for  the nat ional  honor  of  “Smal l  Business Person of  the Year . ”  
 
 Tradi t ional ly ,  the nat ional  winner is  announced by the President of  the Uni ted 
States dur ing a Whi te House ceremony.   In  addi t ion to receiv ing nat ionwide recogni t ion,  
the media of ten ident i f ies the winner  as a spokesperson on local  and nat ional  smal l  
business issues. 
 
 Each state ’s  Smal l  BusinessPerson of  the year must  meet  cr i ter ia,  which inc lude 
staying power,  growth in  employment ,  increase in  sa les/uni t  vo lume,  innovat ion,  response 
to advers i ty ,  and ev idence of  contr ibut ions to  h is /her  communi ty . 
 
 Advocate awards are a lso presented to  persons who have used the i r  profess ional  
sk i l ls  or  personal  ta lents to  fur ther  publ ic  understanding and awareness of  smal l  bus iness.   
Candidates must  have taken an act ive ro le in creat ing opportuni t ies to promote the 
in terests of  smal l  business.   Advocate categor ies inc lude Women in Business,  Minor i ty ,  
Veteran, Family Business, Home - Based Business,  Financial  Services,  and Journal is t .   An 
advocate winner may or  may not  be an entrepreneur. 
 
 A lso,  specia l  awards are a lso presented to  the Smal l  Business Expor ter  and Young 
Entrepreneur  of  the Year .   Large companies that  s tar ted as smal l  bus inesses are a lso 
honored wi th the Entrepreneur ia l  Success Award.  
 
 Nominat ions in the Smal l  Business Person of  the Year,  Advocates of  the Year and 
specia l  Smal l  Business Week award categor ies can be made by any indiv idual ,  or  
organizat ions such as profes sional  and t rade associat ions,  business organizat ions,  
chambers of  commerce,  banks,  or  a  smal l  bus iness’  employees. 
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LENDER # of 
LOANS 

$ AMOUNT 

1.   M & T BANK 68 $12,828,700 

2.  HSBC BANK USA, N.A. 100 $11,654,600 
3.  KEYBANK NATIONAL ASSOCIATION 27 $6,840,000 

4.  FIRST NIAGARA BANK 38 $4,429,500 
5.  WYOMING COUNTY BANK 34 $4,026,500 

6.  UPS CAPITAL BUSINESS CREDIT 4 $2,450,000 

7.  NYBDC 2 $1,850,000 
8.  BUSINESS LOAN CENTER, LLC 2 $1,676,000 

9.  THE BANK OF CASTILE 13 $1,548,761 
10. CIT SMALL BUSINESS LENDING 3 $1,312,000 

11. INDEPENDENCE BANK 5 $830,000 

12. ADVANTAGE CAPITAL FUNDING 1 $800,000 
13. CAPITAL ONE FSB 22 $795,000 

14. FIRST TIER BANK & TRUST  4 $717,000 
15. JAMESTOWN SAVINGS BANK 3 $660,000 

16. WACHOVIA SBA LENDING, INC. 1 $586,000 
17. COMERICA BANK 1 $547,000 

18. EVANS NATIONAL BANK 2 $525,000 

19. STEUBEN TRUST COMPANY 2 $280,000 
20. FLEET NATIONAL BANK 12 $309,700 

21. COMMUNITY BANK, N.A. 4 $313,000 
22. CITIBANK,  N.A. 4 $200,000 

23. GREATER BUFFALO SAVINGS BANK 2 $184,000 

24. NATIONAL BANK OF GEVENA 1 $150,000 
25. BUSINESS LENDERS, LLC 1 $150,000 

26. BANCO POPULAR  NORTH AMERICA 1 $135,000 
27. JPMORGAN CHASE BANK 1 $100,000 

28. BANK OF AKRON 1 $20,000 
29. NATIONAL CITY BANK 1 $10,000 

 

BUFFALO DISTRICT ALL 7(A) LOAN PROGRAMS JULY 
2004 

WOMEN’S BUSINESS CENTER COUSELING SESSIONS 
SUMMER 2004 

 
WHAT:  Access  to  bank ing ,  lega l ,  account ing ,  market ing ,  f inance,  and insurance pro fess iona ls .   These 
sess ions wi l l  be  he ld  week ly ,  and wi l l  be  f ree o f  charge.   Br ing your  quest ions.   Thes e sess ions  are  
des igned to  benef i t  your  bus iness . 
 
SCHEDULE:    A l l  sess ions  w i l l  be  he ld  a t  the  Women’s  Bus iness  Center  f rom 12 -1 :00  p .m. 
 

Visit the WBC website at :  www.canisius.edu/wbc for a complete listing  
of speakers and their expertise in small business. 

 
 

The U.S.  Smal l  Business Administ rat ion (SBA) Cooperat ive Agreement is  part ia l ly  funded by the SBA.  SBA’s 
funding is  not  an endorsement of  any products,  opin ions,  or  serv ices.   A l l  SBA funded programs are  ex tended to  

the publ ic  on a nondiscr iminatory basis. 
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                  Market ing and Advert is ing Your Product  
OPCS Federal Credit  Union 
S4000 North Buf fa lo Road 
Orchard Park, NY 14127 

Wednesday,  August  11,  2004; 8:30 AM -  12:30 PM   $25 
This is  a market ing and adver t is ing workshop for  ind iv iduals p lanning to s tar t  a  new business and for  those 

wanting to grow and expand thei r  ex is t ing business. 
 

Start ing and Managing Your Business  
Lackawana Publ ic  L ibrary 

560 Ridge Road 
Lackawana, NY 14218 

Wednesday,  August  18,  2004; 8:30 AM -  4:30 PM 
 $25 -  Inc ludes cof fee and donuts. 

 You wi l l  learn about  market ing research,  market ing,  bus iness p lanning,  insurance,  federa l  and s tate taxes,  
legal  s t ructures,  government  resources,  f inancing,  counsel ing and more.  Representat ives f rom the pr ivate 
sector ,  SCORE, and government agencies wi l l  make presentat ions.  SCORE members wi l l  be ava i lab le  for  

counsel ing i f  des i red. 



 

SMALL FIRMS TAKE ADVANTAGE OF 
E-PROCUREMENT TOOLS 

 
by Alan J. Steinberg, Region 2 Regional Advocate 

A new study indicates that small firms may rely more on e-procurement tools for obtaining federal 
contracts than do their larger counterparts. Dr. Chad Moutray, Chief Economist for the Office of Advocacy 
released the study’s findings and recommendations at the Business Matchmaking Workshop Plus+++ 
session in Detroit on June 29, 2004.  

Small businesses are clearly taking advantage of the federal government’s newer e-procurement tools 
and simplified acquisition procedures. These e-tools and the SBA’s Business Matchmaking sessions are 
helping fulfill President Bush’s commitment to save taxpayers dollars by ensuring full and open 
competition to government contracts. 

Among their findings, the report’s authors noted that certain barriers appear to prevent small businesses 
from more effective use of e-procurement. These include shifts in the government’s e-procurement 
system, the expense of monitoring procurement offerings, and confusion over multiple points of entry to 
procurement systems.  

Successful selling to the federal government begins with certainty about how the government intends to 
purchase products and services from potential suppliers. The federal government has altered its course 
many times over the last decade, beginning with electronic data interchange, then moving toward Internet-
based postings via numerous individual portals. It has now arrived at a single interface, FedBizOpps, an 
Internet-accessible site where all opportunities are to be posted. 

The researchers developed several policy recommendations to facilitate small businesses’ use of e-
procurement. They suggest that current e-government initiatives must include substantial training for 
procurement officers and employees, so that e-commerce tools will be used to their full potential. In 
addition, policy makers should target industries that lag in their adoption of e-commerce and work with 
trade groups to offer support and training to small businesses in those industries. 

The Office of Advocacy funded the report, Trends in Electronic Procurement and Electronic Commerce 
and Their Impact on Small Business, which was written by Innovation & Information Consultants. The 
study is available at: http://www.sba.gov/advo/research/rs240tot.pdf and the research summary to the 
report is located at: http://www.sba.gov/advo/research/rs240.pdf. For questions regarding this study 
please feel free to contact Major Clark or Chad Moutray at: (202) 205-6533. 
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U.  S .  Smal l  Bus iness  Admin is t rat ion 
111 West  Huron Street ,  Rm. 1311 
Buf fa lo ,  New York 14202 
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